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5157 M SD B M sD
R 3.56 1.45 = 3.31 1.40
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SRR BETSM BEE 197550 = ELE N
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EENEUN = AR BN AR M ER M ER FARREASRE DN - 1R 2 BRILAREERDN
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BRRIR BEETSM HEHE SpaE il F E 2 Lo N
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BN ESHESBERFH AN BER M ER FRGIRASERHNT - 1R 3 BRI AREERN
KBS TE - RBERIKIASTEEE - Mauchly's W % 2(%45.90 ( y2=6.27 - p=.28 ) - F=13.65 ' p=.00<.05 -
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=3 EEERNIEA AR R 2R

EAH M SD EAH M SD
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SRR BETSH BHHE 1975 F EHLER
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BE U SRR BN AR FT I R B RO M BB A AR N B EH O - 15K 4 BEILRRRZAAYIK
BigEERIKIRERE - Mauchly's W REIZS.78 (x2=13.79 - p=.02 ) - RIEFZEETATELESTRH
& - LIERZ2 Huynh-Feldt B4 ET E28H B H B 2 A ZE 2B = - A£H Huynh-Feldt 2 1EERRIAHRB MR F=.43 -
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p=.71>.05 - FRMUBRFHRA A RBEEE -
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ESiZ 3.44 1.41 e 3.49 1.47
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SRR BEEFHA BHEE 1975 F E 2 Lo N

#H fE] 218.70 58 3.77 43
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EH B R B AR T N E R M E EFARRIR A EH O - 15K 5 SRR RRRAIK
BIRER B BRI EEE - Mauchly's W 4E1%.91 ( 2=5.64 - p=.34) - F=59 - p=.62>.05 - F/RY
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®5 EEERRIAR R 2
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ke B AR S AR T M B M B R F R A BRI - 115 6 BRI MIRARIIK
BIRE BRI ARERE - Mauchly's W R E5.77 (y2=14.66 - p=.01) - AEFZET AN BIEFSEIH
% DB EE Huynh-Feldt 45t 2 2R # B AR 2 & 1Z 28 - £ H Huynh-Feldt I IEBRIARMR F=.12.29
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< 6 MBEER BEARS R o

B M SD v M SD
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AEHE 4.19 1.60 5% 4.25 1.47
BERIR BEEFA BHE 1975 F SEEER
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MBEERR = AR R DR BRI SR T RREAS RN - 15 7 BALBREARY
SRR ERRIIRERE - Mauchly's W 5889 (2-6.74 - p=24) + F=L76  p=16>05 - 7=
MiEEER R AER -
® 7 NN S A RBRIT RS

= M SD =a M sD
317 3.16 1.23 HE 3.19 1.24
17 3.39 1.47 B8 3.54 1.37
SRR B TR BHE 1975 %0 F BHILR
4 220.78 58 3.81 1.76
AR (ERE) 194.81 177
258 415.59 235

INBEERR IE 75 LRSS B AR S AT A FAR MR A B R E AT - W3R 8 BRI ARIK AR E
BREERKIAGTEEE - Mauchly's W 4 81%.87 (2=7.61 - p=.18) - F=14.18 - p=.00<.05 - FRIUEIZ
st AER - BUSRERTUZREER A RER - FHEEHE - AHBERAERS
RREE -
< 8 MBEER IE A AR ET R 2R

EAT M SD EAH M SD
EiZ 3.19 1.50 = 2.81 1.17
AR 3.54 1.59 L 4.24 1.48
BERR BETAHM BHE 195 F EBLEE
4R 218.03 58 3.76 1418  E®R>RE - #
HAGE) 331.25 177 & - A&7, £
=i 549.28 235 HiE>HE

BRI S PR B AR T M B M E R FRMRIR A BRI - 115 9 BRI A RERARRIK
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XF M SD XF M SD
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AEHE 2.54 1.38 E 3.19 1.39
SERIF BETEAM BHEE 197G F BB’
el 241.49 58 4.16 10.05 RR - WE
HAGRE) 264.25 177 BE>AHTE

ES 505.74 235
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Study on Logo Design Dynamic Perception and

Product Adaptability

Shy-Peih Huarng

Department of Cultural and Creative Industries, National Chin-Yi University of Technology

Abstract

The human brain can perceive motion in static graphics, and these dynamic perceptions can
capture the attention of consumers and can also add to the perception of a logo or brand image.
Therefore, this study adopts the experimental research method to analyze the existing forms of logo
dynamic design, and analyzes the adaptability of logo dynamic design for different product categories.
The results show that static corporate logos tend to have a stable and stable image of trust, and are
often designed with symmetrical geometric shapes and normal fonts. Dynamic corporate logos tend to
have a positive image of youth and vitality, often with irregular and organic arc shapes and italics.
Handwritten lettering as design. In the four product categories of sports drinks, coffee, sandwiches and
bento, most product logo designs tend to be dynamic repetitive design, but there are also products that
are suitable for static prototype designs. Therefore, the research suggests that when applying dynamic
form design, it is necessary to consider the feelings of the product to consumers, and to cooperate with
the product appeal, in order to increase the connection between the logo and the product.

Keywords: Logo Design, Dynamic, Adaptability, Product



