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Exploring the Purchase Willingness of Related
Derivative Products of Creative Life Industry
Using Consumption Value

Thomas Chiang Blair

National Taipei University of Education, Department of Art and Design

ABSTRACT

The rapid flow of information, consumers had more choices for products, which made enterprises need
to accept the test of consumer demand. The characteristics of cultural assets include their infinity, difference,
sharing, variability and richness. In line with the trend of social development, more creative elements were
combined in products to bring higher economic value. The study used consumption value to study the
purchase intention of cultural and creative industries. The study method adopted the questionnaire survey
method, and 400 questionnaires were sent out from August 1, 2022 to September 30, 2022, and 338 valid
questionnaires are recovered, with an effective recovery rate of 84.5%. The study found that improving the
functional value, social value, emotional value, novelty value, situational value of cultural then creative
products can significantly increase purchase intention. It was because of the differences and characteristics
of related derivative products of creative life industry, different perceptions of cultural creative commodities
on the subject, and different values assigned to them. Identifying the value of related derivative products of
creative life industry was mainly based on self-oriented judgments. When the consumption value and
commaodity value resonate, they will trigger purchase intention. In addition, it was also found that contextual
value was higher than functional value, social value, emotional value, and novelty value in terms of purchase
intention. Reaching part of the value in the situation triggers consumers’ willingness to buy. The contribution
of the studying can provide cultural entrepreneurs with an in-depth understanding of the influence of the

related derivative products of creative life industry on purchase intention.

Keywords: creative living industry, consumer value, purchase intention



